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The Art and Science of
Family and Kids Marketing

C3 KNOWS EVERYBODY LOVES FEELING LIKE A KID
AROUND THE HOLIDAYS! PEOPLE LIKE BEING WARM,
CHEERFUL AND CLOSE-KNIT AT HOME, BUT BUYING
GIFTS & SHARING MEALS ARE FUN TRADITIONS THAT
GET PEOPLE OUT OF THE HOUSE AND TO YOUR DOOR.

FAMILIES EXPECT TO SPEND $1,260 ON HOLIDAY GIFTS THIS YEAR.
$529.20 WILL GO TO GIFTS FOR KIDS!
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MORE THAN HALF OF PARENTS SAY THEY
WILL SPEND BETWEEN $100 AND $300 pERIGOEEENYl)

ON PRESENTS FOR EACH KID
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367% OF PARENTS SAY THEIR KIDS RETURN
THE FAVOR BY SPENDING THEIR OWN
MONEY ON FAMILY GIFTS
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70% OF PARENTS SAY THEY DONATE GIFTS
ANDJOR MONEY TO CHARITY DURING
THE HOLIDAY SEASON
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'3 OF PARENTS LET KIDS LIGHT THE MENORAH
BY THE TIME THEY'RE 7 YEARS OLD
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MORE THAN 21 MILLION LETTERS
ARE WRITTEN TO SANTA BY KIDS
IN THE US. EACH YEAR
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¢ls OF MOMS LET THEIR KIDS STAY UP UNTIL MIDNIGHT
ON NEW YEAR'S EVE
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1 ? 6 NEARLY 2 BILLION CANDY CANES ARE
[ ] I MADE FOR THE HOLIDAYS EACH YEAR
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HERE ARE THE TOYS KIDS ARE CROSSING THEIR FINGERS
AND WISHING ON STARS FOR THIS WINTER:
Dot MeStufin”
Playskool Sesame Streer" <~ bet Better Check Up Center
Big Hugs Elmo
Furby Goom!™
— Hunerhve Fying Fairy Doll"
Minion Djye ¥
Rainbow Loom™ A
Skylanders™

BOYS AND GIRLS REALLY AREN'T SO DIFFERENT. _ 10-12 13-15
HERE'S WHAT KIDS AND TWEENS WANT MOST:
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BUT WHAT WILL
THEIR PARENTS
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THEIR FAMILIES DURING THE HOLIDAY SEASON
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HALF OF AMERICANS WILL DINE OUT WITH
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607% OF CONSUMERS SAY THEY'D LIKE TO RECEIVE
A RESTAURANT GIFT CARD FOR THE HOLIDAYS
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1IN 10 PEOPLE CELEBRATE CHRISTMAS EVE WITH A MEAL OUT, AND 1IN 12 DINE OUT ON CHRISTMAS DAY
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THAT'S STILL 3'1- MILLION CHRISTMAS EVE DINERS AND P 5 MILLION CHRISTMAS DAY DINERS
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1IN 7 PEOPLE DINE OUT MUCH LESS IN THE WINTER BECAUSE THEY DON'T
WANT T0 BUNDLE UP AND GO OUT IN THE COLD
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THE KIDS AND FAMILY EXPERTS, TO LEARN MORE
ABOUT DREAMING UP PROMOTIONS THAT WILL GET FAMILIES
EXCITED FOR HOLIDAYS ALL YEAR ROUND.

BOUNLEND.” The NPD Group, 2013; Technomic, 2012; NRA, 2011; Today’s Moms, 2011; Ebates, 2012; BlGinsight, 2012;
Box Office Mojo; Licensemag.com, TLC, Parenting.com, QSR Magazine, 2013; American Express Spending and Saving
Tracker, 2013; C3 Insights, 2013; 2013 Discover Annual Holiday Shopping Survey

MEET THE DESIGNERS
CONNECT WITH C3
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www.c3brandmarketing.com
SONDY BOJANIC JESSI WILSON

Sondy Bojanic’s favorite  Jessi Wilson is the kind For more family insights to drive your business, contact:
part of the holidays is of person who gets really

taking her dog Walter to  excited about winter. She Your C3 Account Lead or

get his picture taken with  likes fluffy snow and hot KATIECOFER

Santa. She designs and cocoa. She writes and
illustrates for C3. designs for C3. MANAGER, BUSINESS DEVELOPMENT

phone: 913.327.2236 // email: kcofer@C3mail.com

C3 | Creative Consumer Concepts is a leading family and kids marketing and design agency,
collaborating with national and international brands in the restaurant, retail and hospitality
industries. We value families, and we exist to demonstrate the value of families for our client
partners. C3 builds connections through consumer insights, strategic platforms and dynamic
design in the form of comprehensive consumer-facing programs, communications, promotions,
products and distribution solutions to make a noticeable difference and deliver measurable results.




